








EXPERTLY NAVIGATE THE 
GLOBAL RETAIL AND 
SHOPPER LANDSCAPE 
WITH RETAIL IQ

Your world moves fast – and access to timely, relevant, and actionable 
insights can make all the difference. Retail IQ is the insights platform that 
you can rely on to stay ahead of market disruption. This highly personalised 
solution pairs best-in-class analysis with trusted shopper, channel, retailer, 
and macroeconomic data to help you drive strategic planning, inform tactical 
execution, and map a clear path for growth. 

To request a custom overview email switchon@kantarconsulting.com

connect.kantarconsulting.com/retailiq  

KANTAR BRANDZ

Insights. Tools. Best practices. 1,600+ 
retailers. 154 global markets. We’re fueling 
your retail priorities today so you can build 
successful plans for the future. 

“The team behind Retail IQ is best-in-class. They understand 
market issues and how I should apply them to my business.”  

Fortune 100 Manufacturer
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KANTAR BRANDZ

Martin Guerrieria
Director,  Kantar 
BrandZ™ Research  

+44 (0) 207 126 5073
Martin.Guerrieria@kantar.com

Amandine Bavent
Director,  Kantar 
BrandZ™ Valuations 

+1 20155 18650
Amandine.Bavent@kantar.com

KANTAR BRANDZ 
CONTACT DETAILS

The brand valuations in the Kantar BrandZ™ Most Valuable Global 
Brands 2021 report are produced using the latest market data from 
Kantar, along with Bloomberg/S&P Capital IQ.

The consumer viewpoint is derived from the Kantar BrandZ™ 
database. Established in 1998 and constantly updated, this database 
of brand analytics and equity is the world’s largest, containing  
4 million consumer interviews, and 18,500 brands in over 50 markets.

For further information on Kantar BrandZ™ products and services, 
please contact:

You can also find out more on the offer at: www.kantar.com/brandz
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FIND THE SHOPPERS 
YOU NEED TO GROW. 

Kantar’s consumer panels track real behaviour: what shoppers buy, where, 
when, at what price and why. We also monitor how their behaviour changes.  

This delivers an exceptionally detailed picture of purchasing habits and usage 
occasions – and how these might evolve in future. 

Understand which retailers, people, occasions, categories and trends will 
generate sustainable growth. 

Know where to focus your marketing budget.

Build a plan that will grow your brand and category in every retail environment. 

•	 All FMCG categories measured, encompassing +125,000 brands  
in 52 countries

•	 Every purchase tracked, in every store, around the clock

•	 All channels and retailers covered – modern, traditional  
and emerging

•	 A cutting-edge online platform allows access to data 24/7  
and live analytics

Find out more at: 
www.kantar.com/Expertise/Consumer-Shopper-Retail/Consumer-Panels

KANTAR BRANDZ

Kantar tracks 750,000 shoppers, who provide us 
with invaluable information on their household’s 
shopping decisions. 

http://www.kantar.com/Expertise/Consumer-Shopper-Retail/Consumer-Panels
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